Campaign Title: 
· Dong Feng Peugeot 307 C-NCAP Event

Campaign Summary: 
· Dong Feng Peugeot 307 got the best performance in the C-NCAP (Chinese New Car Assessment Program) car crash testing in Nov-2006, we use this event to build a most safety image for Peugeot 307 with internet successfully and help client achieve sales target effectively.
Marketing Challenge & Objective: 

· Automotive is a hard competitive market in year 2006, more than 100 new models launched in the market. As an old model of year 2004, Peugeot 307 faces a huge pressure to achieve the sales target.

· After the C-NCAP testing, we knew the opportunity is coming. Because safety is the most important issue when people make decision to buy a vehicle. We need to catch this opportunity to build a most safety vehicle image for Peugeot 307, to help the sales effectively.

· Consumer issue: We hope every consumer know Peugeot 307 got a excellent result in the testing, but we do not want to talk this ourselves because of the Chinese culture, we don’t want to give consumer a self-glorify image.

Target Market: 
· Aged 25-40, male, they are potential car consumers; they search information by internet to compare the performance between different automotive brands & models.

Strategy: 
· The media we use must to satisfy 3 conditions

· This media must be often taken reference by potential vehicle buyer.

· This media must be quick response, because only 6 models were tested in this program, so we need to release this message immediately before other brands get better performance in next testing program, to build a most safety image for Peugeot 307 in short time.

· This media must be a good platform to release text, picture, video, etc.

According to these conditions, we know internet is the best media to be the carrier of this campaign. According to dealer’s information, more than half buyers said they know the car’s performance via internet; Internet is the most quick response media, they can release message in few minutes; Internet is a multi-media, we can put every material on it. 
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In order to avoid a self-glorify image, we announce testing result & promote Peugeot 307 good performance by media’s mouth. 

· For those websites which want to report C-NCAP testing, we asked them to give Peugeot 307 more exposure & promote it’s good performance in C-NCAP report zone. 
· For those websites which haven’t C-NCAP testing report, we give them content and let them promote Peugeot 307.
· We use media budget to buy more advertorial & text-link to help websites to drive traffic to the C-NCAP report channel.
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Sina:http://auto.sina.com.cn/z/pengzpg07/index.shtml
Sohu:http://comment2.news.sohu.com/s2006/c-ncap/
Chinacars:http://news.chinacars.com/html/subject/c-ncap.htm
PCauto:http://www.pcauto.com.cn/safe/2006/zt/C-NCAP_result/index.html
Xcar:http://topic.xcar.com.cn/c-ncap/
· Create topic for internet users to discuss.
· We hire some people to write some comments about this crash testing in automotive forum, to discuss with automotive fans.
Campaign result & measurements

· More then 1m peoples visited C-NCAP zone in 3 weeks.
· Over 60,000 peoples discussed this topic in forum, and Peugeot 307 got huge positive comments.
· Compare with Nov, the sales of Dec increased 60%.
Credits
· Hristo Cui – Interactive Director

· Irene Zhou – Interactive Supervisor

· Emily Wong –Interactive Executive
